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ABSTRACT

This study aimed to understand the impact of electronic and social media sources in progression of political
understanding, and political participation of youth in Pakistan. This study further explains the learning
process through media as it has emerged as one of the strongest agents of socialization in the recent times.
A sample size of 329 respondents (graduate level students) was selected systematically from public sector
higher educational institutions in Khyber Pakhtunkhwa (KP) and Gilgit-Baltistan (GB) Pakistan. The data
was analyzed through chi-square test to determine the relationship between political participation and
youth behavior. A significant relationship (p=0.017) was found between medias programs’ efficiency and
decisions of government on various national and international issues with youth behavior. It is proved that
formation of opinion on the helm of authority largely influenced by media. There was a strong and
significant relationship (p=.000) between political party’s agendas bring forth by media sources to gain
mass support or vote. It indicatesthat political talk shows and advertisements on electronic media have
manipulated minds of masses. Political campaign via electronic media effects youth behavior proved
significant (p=.001). A strong association was also proved between media efforts to motivate people and
bring them to vote (p=0.000) with youth behavior shows the efficiency and worth of media programs for
the sustainability of democratic values. Again media proved its decisive role in establishing the public
opinion about various political parties and their role in national interests, their zeal and synergies spending
on national cause. Political parties motivate people through advertisements and conveying their vision,
mission to their voters. Relation of media advertisement and youth’s opinion was strongly significant
(p=0.000) with youth behavior. It again showed that media as a tool can be very useful to mass mobilization
for political purposes. The study concluded that media can play a pivotal role in motivating youth to become
politically active as it works as catalysts in upbringing the latest information to the recipients and can
succeed in determining a position of trust among the viewers. The study recommended that electronic media
should focus on its programs to bring more reality and standard, making it more trustworthy, valid and
reliable. It can be beneficial for youth, researchers and policy makers.
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INTRODUCTION

Youth in contemporary society is addicted with media sources. Youngsters learn through using this source
in their routine life. Social and political movements throughout the world has been gaining momentum by
media mobilization and many scholarly articles considers electronic media as source to expedite these
movements. Electronic media as are source of socializing youth has affected the visions of users and
viewers. Media as an agent of socialization composed of huge organizations communicate with viewers in
several methods. It introduces masses about events with diverse cultures and give a range of opinions on
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contemporary political and world affairs (Fisher, 2009). We are aware that media has a lion share in youth
political socialization. Media popularity and level of influence depends upon accessibility.

The glamorous world of media programs attracts immature minds like youth or Teenagers more
than older generations. Literature reveals that many television and radio programs, inspired youth as they
are bound to be stimulated by these mediums. In the terms of communication, these sources are actively
working as ‘sender ‘and the youth are receivers (Askari Fatmi, 1995). In 1968, US department of defense
established first network for central processing unit computers to connect with those of living in distance
as a highway for information and communication (Shoemaker, 1996). People from academia used that
networking for learning purpose and further extend it to the public and private commercial organizations.
A Minnesota University Student Mosaic developed and started Internet. Slowly, it grew to include more
applications like audio video characters, hypertext links and graphics were latterly added on the websites.
Users may reach to the unlimited source of knowledge and news anytime throughout the world via browsing
(Gigli, 2004).

Politics at the national and international grounds has been revolutionized when electronic media
entered in individual’s life. Media provided a battle ground to the international and national level politics
and It is said who will win the media war will the world. For masses it is a time when vibrant features of
socialization are replacing, predominantly with regard to self-related issues such as awareness on changing
gender role, political new patterns of vote, convincing and putting the democratic values in debates and
increasing interest of youth in democratic process and governance are just because of vibrant Media.
Furthermore, new media sources changed the perceptions and functionality of professional preparation and
socially important issues like, Political changes, modern practices of development, propagation of beliefs
and values, in the different regions. The world today become dependent on continues interaction between
the people living on this globe for their intellectual, economic and social interests.

Youth, in our time is trusting on media for the sake of infotainment; a blended concept of
information and entertainment. Hence, it becomes an ingredient of their routine life. Media helps in learning
and its impacts are huge in forming the life of individual’s performance. Scholars learn and conduct their
studies in a huge scale to gather information related to the topics of their choice in the fields of their interests
via these media sources. It helps to utilize the skill of rational thinking, creative ability and power of
balanced analysis. There are many experiences youth may have benefited from electronic media for
academic or research purpose. Moreover, it helps to improve general knowledge and understanding of
world affairs. Various television programs boost up the social awareness of learners to a large extent. Mass
education and electronic media has close relationship in contemporary society where virtual education and
learning management systems has been introduced in educational institutions from prep class to higher
levels. Online classes are possible due to media sources. Hence, there are modern systems which support
the virtual learning, business meetings, seminars, conferences and other academic activities. Political
institution has been empowered by using the media sources for their propagation and initiate convincing
through electronic media since long. It increased mass level consciousness about political developments,
procedure of transfer of power, significant changes and political leaders worldwide. It formulates the
political vision of youngsters and mobilizes them to be the part of political mechanism of the country (Jamil,
2018).

Media became a strong source of communicating information and it plays a role of opinion leader,
who got their information, share it with their related people in professional, academic and close circle; it
indicates that people believes on its role and changes it brings whatsoever. Initially electronic media
motivate people support those who are engaged in political activism and vote their parties and strengthen
already held or changing opinions. It shows that the opinion leaders frequently deliver information at mass
level through this popular media. All activities like; Press conferences and political advertisements have
their own way to shape opinions or change the already existing opinions. It influences parties and people
to make their political views as per their requirements to shape the power mechanism. It regulates the
voting and democratic attitude of people that who can govern which political party can perform better in
good governance. So, electronic media change the democratic behavior, voting patterns of masses in a
significant level in Pakistan. We clearly comprehend that media mainly television have shifted the
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traditional family politics, people’s perceptions and electoral process in politics. Electronic media in the
western and majority democratic countries of Asia is ideally considered as fourth pillar of the state and
society rely on it for many strong reasons. Citizens in our times want to be informed well and conscious
about their policy makers and people on the helm of authority (Berson, et al., 2008).

Furthermore, many scholarly articles argue that various talk shows in television programs discuss
the plans of national political leaders and parties. Performance of political leaders and governments are
being discussed which augment their popularity through these programs. It reshapes the opinions of people
and their discussions affect the people watching these programs on television. Political segments and
advertisements have also manipulated young minds. People who influenced by such talk shows decides to
vote for those candidates bases generally on what they know also somewhat the advertisements inform
them. Hence, the political campaigns are the main factor behind the people’s choice that has access to
Television (Biagi, 2010).

Wartella, O'Keefe, & Scantlin (2000) argues that youth and interactive media upheld that the ways
of learning, accent of languages procedures of socialization, power dynamics, and social development
changes due to the intervention of new and electronic media sources. Hepburn (1998) upheld that numerous
agents that boost the lives of youngsters through usage of electronic media for earning and learning. Polit-
ical socialization takes place among youth via other sources is old-fashioned now, while electronic media
changed the ways and methods of political participation, vision, and significant involvement in policy
framing through electronic media. This study indicates that educational institutions and television are most
probably two competing systems of learning in contemporary society. Moreover, this research also argues
in favor of the present study that electronic media now a day is powerful enough to shapes the perceptions
of youngsters and it changes the traditional ways of socialization. Furthermore, cultivation concept says
that media’s presentation of social reality lean to be ever changing and labeled. Continues showing such
images makeup the viewers ‘as a product of modern informative age. It makes them conscious about certain
characteristics and norms. As per understanding of this theory, youngsters would be likely to assume a
conventional interpretation of social reality, as showed on current affairs and other talk shows on television
(Morgan, 2008).

MATERIAL AND METHODS

Target population for the present study was the under graduate students of social sciences from two
provinces Khyber Pakhtunkhwa and Gilgit Baltistan. Both are public sector universities; The University of
Peshawar, and Karakoram International University main campus, Gilgit, Pakistan. The procedure involves
a selection of a sample from complete list of sampling units called a sampling frame (Neuman, 2004). In
the present study a sample size of 329 students of social sciences were selected randomly from universities
of Khyber Pakhtunkhwa and Gilgit Baltistan provinces; 243 Students studying social sciences in the
University of Peshawar, and 86 students from Karakoram International University Gilgit, Pakistan.

Table 1. Sample Size

S.NO Institution Total population Sample size
1 The University Peshawar Pakistan 1270 243
students of social sciences
2 Karakoram International University 870 86
Gilgit, Pakistan students of social
sciences
Total 2140 329

As a tool of data collection structured questionnaire was considered to be very useful for reliable
response rate for the collection of data. After collection of data it was analyzed through proper statistical
techniques. Researcher coded and entered in 20 version SPSS software for its analysis. At Uni-variate level
simple frequency and percentage was used, while at bi-variate level Chi-Square y? Test statistics was
applied to determine the relationship between dependent and independent variables.
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Bi-variate analysis was carried out to measure the association between independent variables
(Media as source of informal education, ethical values, political vision, fashion trends) and dependent
variables (youth’s behavior). Such analysis uncovered the association between dependent and independent
variables. As shown in the conceptual framework. Chi-square (y?) test was used to analysis the hypothetical
association between independent and dependent variables. Following procedure was adopted to calculate
chi-square as it was outlined by Tai (1978: 353).

%)= Xy  (fi—Fy)?
Fi FJ F|J
Where:

(x»)= Chi-square for two categorical variables

fii= the observed frequencies in the cross-classified category at ith row and jth column

Fi= the expected frequency for the same category, assuming no association between variables
under investigation

The formula simply directs one to take squared summation of the frequencies for each cell, divided by
the expected frequency. The resulting frequency is distributed as chi-square with relevant degree of
freedom. The degree of freedom is calculated as follows;

Df = (r-1) (c-1) where
Df = Degree of freedom
r = the number of rows
c = the number of columns

The assumptions for the test were that the subject for each group was randomly and independently
selected, the groups were independent, and each observation qualified for one and only one category.
Furthermore, the sample size must be fairly large that no expected frequency is less than 5, for r and ¢ >2,
or < 10, if r = ¢ = 2. These assumptions, however, were violated several time in the data therefore, Fishar
Exact Test which also is known as Exit Chi-square Test was used instead of simple Chi-Square, to overcome
the violation of Chi-Square assumptions. The relationship developed by fisher to overcome such violation
is given in equation below (Baily, 1982).

Fisher Exit Test Probability = (at+b)!(c+d)! (a+c)! (b+d)!
Nlalb!c!d!

Where a, b, ¢ and d were the observed numbers in four cells of contingency table and “N” the total
number of observations.

RESULTS AND DISCUSSIONS

Political activism through electronic media has traditionally been considered as a decisive factor of
democracy and development of political role among youth (Bakker & Vreese, 2011). Electronic media
plays a strong role in changing or shaping the political attitude of masses. We have studied the political
attitude of youngsters in this study and assume that electronic media mobilizes people to vote and support
those of existing held or change the opinions. A rational political process is manly depending on various
existing communication sources of modern age. It again indicates the political opinion leaders frequently
provide and shape information for the general population is considered an additional advantage. Besides,
the data shows that a non-significant relationship (P=.785) was found between Media’s current affair
programs, talk shows and youths’ political socialization with youth behavior. So we can state that current
affair programs have very little affects but it depends on the patterns and values of the society. Effects of
political mobilization on youth’s have profoundly shape their opinions to understand the political situation.
Additionally, youth defer the argument that media aware us about the true picture of international affairs;
proved non-significant (P=0.066) was disclosed with youth behavior. This study further disproves the
common idea that electronic media aware masses about all social and economic problems. It shows a non-
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significant relationship (P=.689) found between youth behavior and making youth aware about social
issues; on other hand the scholarly articles says that ““Young people learn about the important problems
their country facing, through different media sources, which change their views to life. This phenomenon
straightly shapes the part of political learning process among youth.

A significant and strong association (P=0.017) was found between medias Programs efficiency and
policy formation on various national and international issues with youth behavior. It is obvious that creation
of opinion on the helm of authority principally effected by electronic Media. Youngsters’ believe that the
strength and vitality of electronic media programs are vital to form the process of decisions on governmental
level (Nizert, 2004). There is a strong and significant relationship (P=.000) between agendas of the political

parties bring forth by media sources to gain mass support (Biagi, 2010).

Table 2. The Impact of Media on Political Socialization

Attributes Youth Behavior
Political Socialization Agree Disagree  Don’t Chi- Squire
know P=Value

Current affairs and news programs help us to x2 =1.730

understand the political situation of country (.785)

Agree 222(90.2) 70(85.4)  1(100.0)

Disagree 19(7.7) 10(12.2)  0(0.00)

Don’t know 5(2.0) 2(2.4) 0(0.00)

Media aware us about the national and 12=8.829

international affairs (.066)

Agree 206(83.7)  65(79.3)  1(100.0)

Disagree 37(15.0) 11(13.4)  0(0.00)

Don’t know 3(1.2) 6(7.3) 0(0.00)

Media aware us about all national problems our x2=2.208

country face (.698)

Agree 195(79.3)  59(72.0)  1(100.0)

Disagree 45(18.3) 20(24.4)  0(0.00)

Don’t know 6(2.4) 3(3.7) 0(0.00)

Media influence’s the government decisions y2=12.032
(.017)

Agree 188(76.4)  49(59.8)  1(100.0)

Disagree 50(20.3) 24(29.3)  0(0.00)

Don’t know 8(3.3) 9(11.0) 0(0.00)

Agendas of political parties are came to my x2=20.145

knowledge via media (.000)

Agree 212(86.2) 62(75.6)  1(100.0)

Disagree 29(11.8) 8(9.8) 0(0.00)

Don’t know 5(2.0) 12(14.6)  0(0.00)

Media motivates people to vote and enhance the %2=32.325

democratic process (.000)

Agree 210(85.4) 56(68.3)  0(0.00)

Disagree 29(11.8) 18(22.0)  0(0.00)

Don’t know 7(2.8) 8(9.8) 1(100.0)




Tahir

Media talk shows and debates have influence on x2= 35.687
people to shape their political vision about (.000)
political parties

Agree 206(83.7) 52(63.4)  0(0.00)

Disagree 33(13.4) 18(22.0)  0(0.00)

Don’t know 7(2.8) 12(14.6)  1(100.0)

Corruption by politicians are being exposed by x2=12.106
electronic media (.017)
Agree 171(69.5)  44(53.7)  1(100.0)

Disagree 69(28.0) 30(36.6)  0(0.00)

Don’t know 6(2.4) 8(9.8) 0(0.00)

Electronic Media influence the opinion of masses x2=17.297
to participate in the political activities to (.002)
strengthen the democratic values

Agree 189(76.8)  46(56.1)  1(100.0)

Disagree 47(19.1) 24(29.3)  0(0.00)

Don’t know 10(4.1) 12(14.6)  0(0.00)

Political campaigns during election through x2=17.957
media has strong influence on youth (.001)
Agree 210(85.4)  55(67.1)  1(100.0)

Disagree 30(12.2) 17(20.7)  0(0.00)

Don’t know 6(2.4) 10(12.2)  0(0.00)

Source: Felid survey, 2013. *Number in table represents frequencies and number in parenthesis represents percentage
proportion of respondents. The last columns number in parenthesis represents P Value (Pearson Value).

It further reveales that political advertisements and talk shows on media have manipulated minds
of masses. People who influenced by these programs decides to vote for the candidate bases mostly on what
they know and only slightly on what opinion leaders tell them. Hence, we can conclude that political
campaign is the vital element behind the shaping the choices of people’s that because of electronic media.
A noteworthy and strong association was proved between media efforts to motivate people and bring them
to vote (P=0.000) with youth behavior showed the competence and worth of media programs for the
sustainability of democratic values in Pakistan. Additionally, electronic media proved its important role in
establishment of public opinion about various political parties and their role in national interests, their
enthusiasm and synergies spending on national progress. All Political parties in the country motivate masses
through advertisements and conveying their vision, mission to their voters. Relation of media advertisement
and youth’s opinion was strongly significant (P=0.000) with youth behavior. It shows that media as a tool
of communication and information can be very much beneficial to mass level mobilization for political
purpose (Kendall, 2006). Moreover, the role of electronic Media’s in exposing corruption by authorities in
various departments was acknowledged by youth and has a significant relation (P= .017) with youth
behavior. Also youngsters agreed that electronic media is a supportive source to maintain peace, rule of law
with agencies responsible for security. Criminal Reporting is a way through which security forces keep a
check on those who violate law anywhere in country. Relation of both youth behavior and media reporting
was significant (P= .002). Political campaign during election via media had strong influence on youth
behavior. Mass media changed the vote conduct of large group of people. More realistic assessments argue
that many of us clearly understood that media particularly television have changed the election and electoral
politics together (Horowitz, 1998). Political campaigns during election via electronic media and youth
behavior has a strong and significant relation (P=.001).
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SUMMARY

The contemporary society has observed essential changes in the environment of Pakistani electronic media.
Modern sources of electronic media technologies and innovations have developed new techniques of
communication and reached a wide range of audiences. All fields of life are enjoying these novelties to a
greater extent. this study focuses on the impacts of electronic media in political sphere and usage for
political purpose. The results say anon-significant relationship (P=.785), found between Media’s current
affair programs, talk shows and youths’ political training in Pakistan. Though, electronic media awake
people about national and international affairs; and a non-signification relation (P=0.066). Electronic media
aware youngsters about those entire national problems a country face. There was a weak and non-
significant relationship (P=.689).

A significant and strong association (P=0.017) was found between medias Programs effectiveness
and Governmental decisions on various national and international issues. There was a strong and significant
relationship (P=.000) between political party’s agendas bring forth by various electronic Media sources to
gain mass support or vote. A significant and strong association was proved between media efforts to
motivate people and bring them to vote (P=.0000). Results indicated that efficiency and worth of media
programs for the sustainability of democratic values in country is worthwhile. Political parties mobilize
masses through advertisements and they convey their vision, mission to their voters. Relation of media
advertisement and youth’s opinion was strongly significant (P=.000). Media’s role in exposing corruption
by Political authorities in different department was acknowledged by youth and it showed a significant
relation with dependent variable (P= .017). Electronic Media influence the mass level opinion and push
them to participate in the political activities to strengthen the democratic values. Relation of both dependent
and independent variable was significant (P=.002). Political campaign during election via media has strong
influence on youth behavior (P=.001).

CONCLUSIONS

It was discovered that media has a remarkable contribution and high level of influence that affecting the
decisions of government along with forwarding the political parties agendas and future plans and programs
to the masses. Political parties mobilize people through advertisements, and talk shows. They convey their
agenda, vision and future plans to the masses. In addition to motivation a part of the recipients was also
discovered as people had expending visions, know how regarding corruption by authorities. It also exposes
breaking of law and order and also channelizing movements of the political parties. Young people from
their visions and make perceptions regarding various political leaders and parties playing their role in using
power, authority and their due role accordingly. In this way youth felt media is a strong institution has great
role to strengthening and sustaining the democratic values in country. The powerful tool of electronic media
emerged as new source with huge influence on mass level to opinion formation process and political
movements. The fastest ways of communication with the help of Internet and new media has changed this
world significantly. It also affected behaviors, patterns of relationship among people, needs and habits.
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