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ABSTRACT 

Korean products, Korean dramas, k-pop, and Korean vibrant cultural legacy highly denoted their 

presence throughout the world especially in Asia, involving Pakistan. During the time of Covid-19 

pandemic, the Korean culture took a boom in the form of Korean content including k dramas and K-

pop. This present study examines the consumption of the Korean content among the youth and the 

reasons behind the increase consumption and popularity of the Korean content in Pakistan especially 

during Covid-19. The study apply the Uses and Gratifications as the theoretical framework and survey 

questionnaire is used as a research tool to collect data from the respondents. The study findings 

revealed that the youth are more inclined towards the fantasy and romance based Korean dramas and 

their interest is shifting from local media content to the Korean media content and they spend more 

time in watching Korean content. The unique story line, storytelling, good production and camera work, 

good looking actors and their excellent acting skills that motivates the youth towards this media and 

also gratify them. The youth feel connected to the Korean content and Korean dramas prove to be a 

great source of entertainment for the viewers during the Pandemic situation. 

Keywords: Korean wave, Hallyu, Covid-19 pandemic, Intentions, Gratifications 

 

INTRODUCTION 

Presently, Korean products, Korean dramas, k-pop, and Korean vibrant cultural legacy revealed its 

presence around the world especially in Asia, as well as Pakistan. The k-dramas not only become 

popular overseas but also took Pakistan by storm in the time of pandemic, when the popular k-

drama Crash Landing on You (CLOY), Squid Game took off (The News, 2021) 

(https://www.thenews.com.pk/tns/detail/800088-korean-dramas-and-their-pakistani-audience).  People 

came to know about the K-dramas or content from their families and friends currently Korean culture 

can be seen as the popular culture among youth especially girls. The popular culture is accepted and 

liked by the current generation and youth seemed to be inclined towards the K-pop and k-content. The 

k-web series i.e. Squid Game, all of us are dead, It’s okay to not to be okay earns worldwide recognition 

and k-movie parasite won many Oscars in 2020. (The Times, Dawn news, 2020). 

According to Marinescu (2014), this phenomenon is also known as the Korean wave and in 

Korean, called Hallyu. In 1999, this term is coined by a Beijing journalist's thoughts and it occurs when 

the number of Korean products overtaking the markets in China and these products prove to be 

impactful in the form of Korean culture. Suryani (2014) stated, it happened because of the impact of 

increased number of the Korean products in the form of films, music, food, fashion, or television media. 
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The Times reported that like other Asian countries Pakistan also influenced by the Korean 

culture and content. The rise of Hallyu in Pakistan has been credited to the country's inclination to offer 

a way of living that is similar to that of K-culture. The characters and role played by beautiful Korean 

actor or actresses attracts the viewers and these actor or actresses with their flawless beauty and their 

skills i.e. acting and emotions play vital role that adds more value to the drama and enhance the quality 

so it's normal for the K-drama consumers to get attracted towards these stories or dramas. The viewers 

seemed to be involved so much in these dramas that they start binge watching and in order to fulfill 

their curiosity they will be ready to neglect their health, sleep and other important activities. It’s like an 

addiction for them. 

Korean dramas typically deal with traditional issues such as family values, the importance of 

respect for elders, fighting for one’s true love, and filial duty in an age of changing technology and 

values. As Klapper (1960) stated, people consciously or unconsciously tend to expose themselves to 

media messages that confirm or support their existing attitudes and interests. The K-drama audiences 

enjoy watching Korean TV dramas because they can someway see themselves through characters with 

many similar interests and values. 

Korean dramas stories mainly revolves around the adult issues and struggles that make the 

viewers feel connected to the story. There are different types of Korean content and Korean dramas 

available depending upon the viewer which type of content appealed to them and what they want to 

watch. Like some people like to watch fantasy based dramas because they like to remain in fantasy 

world and some like action and Romantic dramas. So, there’s a variety of Korean content available for 

the consumers depending upon their choices. 

Since because of the increase consumption of k-content by Pakistani youth, especially young 

female viewers (main consumers of Korean dramas). It's not a new phenomenon for the Pakistan that 

the people attracts toward the K content. Moving back in 2016 the K drama “Nageen ” Urdu dubbed k-

drama (originally called Dae Jang Geum in korean)  was aired on PTV in order to build good relations 

with the country. The story revolved around an orphan girl who struggled very hard and becomes the 

first female physician of the king. At that time, women were not allowed to do any work outside the 

home. The drama story was appreciated by the Pakistani viewers because of its storyline, strong female 

characters and also because of the conservative approach used in the drama. (The News, 2020). 

Today, there is a vast amount of foreign content available on Internet and on different websites 

or applications i.e. Netflix, YouTube and various other online websites.  Pakistani dramas present 

viewers a repetitive diet so for some change and in the search of something new they move to other 

content that might satisfy their needs and at the same time entertain them.  Korean dramas because of 

their popularity among the Asians, the viewers are more inclined towards the K drama world. 

The Korean dramas or content is liked and appreciated by Pakistani viewers. The main reason 

behind this popularity is the growing number of online platforms that gives access to the foreign content. 

For example, on Netflix one can access to different type of foreign content with English subtitles. 

Because of these platforms language is no more a barrier and People can get entertained from foreign 

content. 

With the interest in Korean wave, the present study show a focused toward researching the 

related areas of Korean culture, the increase of Korean wave, Korean cultural k-dramas and Korean 

products. This study is based on the tendency of this increase of Korean wave to influence favorability 

and viewing motivation. 

Statement of the Problem 

The in-hand research article is aimed at investigating the popularity and rise of watching Korean drama 

among youth with special reference to the theory of uses and gratifications. The theory will help to 

define the factors and intentions behind the consumption of k-dramas or content. The researcher will 

look up that what type of dramas are popular among youth at present time and why they consume this 

content and how this consumption gratify them. 

The study also helps to examine the addiction of Korean drama or content by youth in the 

present scenario of Covid-19. As we can see that the present scenario of Covid-19 has drastically 

changed the face of many businesses, even it had changed the lifestyle of the population. The K-drama 

or content also flourished due to the lockdown situation. As people were forced to stay at home so they 

spent most of their time in binge watching different content on mass media. In this way, the current 



The Rise of Hallyu… 

523 

research study will investigate the patterns of popularity or addiction of watching Korean drama or 

content among youth. 

Significance of the study 

The present study focused on the popularity and consumption of k-content and dramas in the form of 

k-pop and k-dramas. The results of the study is expected to increase the knowledge and information 

about the reasons behind this popularity and the shift of Pakistani viewers from local content to the 

foreign or K-content. The study also contribute towards the entertainment industries who want to 

increase their business in Pakistan. Also, the results of the study are predicted to contribute in the 

development of mass communication and the study can also add knowledge and information for future 

researchers to do the same research on the topic. 

Objectives of the study 

The objectives of the in-hand study are given as below: 

• To determine the frequency of watching Korean dramas by the viewers. 

• To investigate the kind of dramas most frequently watched by the k-drama audience. 

• To determine shift from consumption of own traditional media to consumption of Korean 

media. 

• To determine in what ways youth feel connected to the Korean dramas. 

• To determine the role of k-dramas during Covid-19 pandemic. 

 

REVIEW OF LITERATURE 

Popular culture is one of the privileged topics for discussion and analysis of globalization (Barnerjee, 

2002). Global circulation and consumption of films, fashion, pop music, and television programs 

empirically change local and/or regional forms of culture and sensibility (Ching, 2000). In this sense, 

popular culture is a major vehicle advancing the process of cultural globalization (Yoshimoto, 2003). 

Despite the significance of globalization in the cultural realm, contradictions among different research 

findings have occurred. With a historically foggy theory of cultural globalization, studies conducted 

thus far on media and popular culture have not been successful in explaining the effects of globalization 

on cultures or in explaining new directions and development of regional or local media and popular 

culture flow (Sassen, 2003). 

“The hallyu or Korean Wave has been aired since 1990’s from China, Taiwan and Japan. The 

regional distribution of Korean cultural products was begun with trendy dramas, then extended to 

popular songs, movies with the growth of Korean media markets. The export of Korean media contents 

has continually expanded even to Singapore, Vietnam and Mongolia which is beyond East Asia to 

Southeast Asia. Now the term Hallyu seems to connote the influence of Korean social and cultural 

aspects such as clothes, fashion and technological goods among the Asian countries.” Kim, D. T. (2006). 

The term Hallyu, literally translating to Korean Wave in Mandarin, first appeared in Chinese 

newspapers in the 1990s, when journalists were trying to describe the phenomenon that was sweeping 

the Asian subcontinent. 

The availability of variety of Korean content (k-drama or k-web series) become a good 

opportunity to activate a popularity boom. The K-pop boom with its various video contents such as 

drama, movies, TV entertainment, etc. has spread the popularity of the Korean Wave (hereafter, KW) 

worldwide. As cultural industry increased its exports greatly through the k-culture popularity (K-drama, 

k-pop, Korean products) also known as Korean wave in 2012, It is the main turning point of the cultural 

industry which is overtaking imports (Jung et al., 2013). 

South Korean media, in general, has gained a lot of popularity in recent times; the world’s most 

liked and followed band on social media is BTS and the movie Parasite won several Oscars in 2020. 

The region’s content has garnered a cult following, with people acknowledging the intellectual and 

creative potential of South Korean artists the world over. There is no doubt in the popularity of South 

Korean entertainment industry and media. The major part of the country's economy depend on tourism 

and entertainment industry. The world popular band BTS also belongs from South Korea that play a 

vital role in promoting tourism in South Korea and also in promoting Korean culture and Korean 

products globally by becoming Ambassadors.   

Many South Korean movies and dramas won different international awards because of the good 

production and storyline. There are many popular Korean dramas that are globally recognized by the 
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viewers. The K-dramas mostly talk about social issues and taboos. The currently popular k-drama that 

gained worldwide recognition talks about the mental health. According to The New York Times it was 

called the one of the best International TV shows of 2020. The South Korean movie Parasite won the 

Oscar award. Despite of all these things, the major reason behind the popularity of the South Korean 

entertainment and media globally is the shift of western media towards k-pop.  

According to the Wall Street Journal (2009) the major point behind Hallyu’s popularity is the 

economic success of South Korea. The people also remain interested in the factors involved behind the 

popularity of South Korean dramas. Sung (2010) tried to explain these factors that causes boom and 

popularity of the drama. According to Sung (2020) the factor behind the popularity of Dae Jang Geum 

(The jewel of the palace) (in Pakistan known as Nageen) is nationalism. He extracted this theme from 

the drama as it represents the real sentiments of the East-Asian lives. 

Ko (2005) and Lee (2007) by using Michael Porter’s diamond model, which is a management 

model, determine the rise of Hallyu also known as Korean wave. According to Ko (2005), there are 

different factors behind the increase of Korean wave. These factors or variables can be good and solid 

story line, good production, and beautiful locations, good acting and can also be the presence of good 

acting schools and students. The South Korea economic success can also be another factor. 

By using the same diamond model, Lee and Lee (2007) also determine the Korean wave by 

using different variables i.e. good writers, producers, good looks of actors and actresses, and consistent 

storyline. 

Theoretical Framework 

Uses and gratification (U&G) theory 

The utilization and satisfaction hypothesis empowers researchers to get why and how clients effectively 

look for the utilization of a particular medium to fulfill their necessities (Severin and Tankard, 1997). 

The U&G hypothesis appeared in 1944, and it is prominently used to discover the explanations for ones' 

decisions of a specific kind of media (Katz et al., 1973). In 1954, it was utilized as an expansion of 

requirements and inspiration hypothesis (Katz et al., 1973). Afterward, in 1964, it was utilized to 

comprehend individuals' aims to watch explicit projects on TV (Katz et al., 1973) and to see how 

individuals saw the Mass media (Katz et al., 1973). From the 1980s onwards, the theory turned into a 

well-known hypothetical structure for understanding the U&Gs behind the utilization of various types 

of media (Katz et al., 1973). 

U&G have likewise been exploited understanding the explanations for youngsters who have 

proceeded with web-based media use (Mäntymäki and Riemer, 2014) and the unfriendly impacts of 

web-based media use on them (Mäntymäki and Islam, 2016). 

The present study applied the U&G hypothesis and discovered viewer intentions behind 

watching k-media content. The assessment applied U&G and found some of the intentions behind 

viewing k-drama that are good story line, production, beautiful locations, good looking and skilled 

actors or actresses and the Gratifications achieved by watching K-drama are namely, fantasy, 

daydreaming, escape, end of boredom, emotional release or relieving stress etc. 

Research Questions 

The research questions are as follows: 

• Do you spend more time while watching K dramas as compared to other Pakistani dramas? 

• What kind of dramas most frequently watched by the k-drama audience? 

• Why is youth interest shifting from traditional Pakistani media to Korean Media? 

• Why youth feel connected to the Korean dramas? 

• How k-dramas help the viewers during Covid-19 pandemic? 

Hypotheses 

By keeping in mind the objectives of the study and the above literature, following hypotheses are drawn 

by the researcher. 

H1. It is more likely that the viewers spend more time while watching k dramas as compared to other 

Pakistani dramas. 

H2. It is more likely that the romantic and fantasy-based dramas are frequently watched by the viewers 

as compared to others. 

H3. It is more likely that youth interest is shifting from Pakistani dramas to k-dramas because of their 

unique storyline and beautiful locations. 
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H4. It is more likely that youth feel connected to k-dramas because k-dramas often highlight adult 

struggles and issues. 

H5. It is more likely that k-dramas prove to be a great source of entertainment during Covid-19 

pandemic. 

 

RESEARCH METHODOLOGY 

The present study focuses on the consumption of Korean content in Pakistan (during Covid 19 

Pandemic). By considering the needs of this research study, Survey methodology is selected for the 

collection of the data. Survey research methodology grew from social science where it is often used in 

business, marketing, politics, and economics. Because those disciplines measure human behavior and 

much of public health depends on behavior, the social science principles of survey research are directly 

applicable to much of public health.  Social science survey research is important because it not only 

tries to measure past and present behavior but also future behavior.  

Operationalization 

The following is a list of definitions that will help the reader understand the study better. 

Korean Wave (Hallyu) 

The Korean Wave (Hallyu) refers to the global popularity of South Korea’s cultural economy exporting 

pop culture, entertainment, music, TV dramas and movies. Hallyu is a Chinese term which, when 

translated, literally means “Korean Wave”. It is a collective term used to refer to the phenomenal growth 

of Korean culture and popular culture encompassing everything from music, movies, drama to online 

games and Korean cuisine just to name a few. 

Youth 

According to the National Youth Policy (2014), Youth is defined as persons aged between 15-29, and 

that is the age group that will be used as sample. 

Survey Method 

“Survey method helps the researcher to understand and investigate a problem in a realistic setting. It 

helps the research to collect data from the people belonging to different background. A researcher can 

apply variety of statistical tools to analyze the data” (Wimmer and Dominick, 2003, p. 168). Survey 

method is to ask a question or a series of questions in order to gather information about what most 

people do or think about something. 

Survey method has been defined by Check and Schutt (2012) as “a method to collect 

information from a selected sample of individuals through their responses to questions”.  

According to Singleton and Straits (2009), survey research uses qualitative research strategies. 

As survey research is mainly used to study human behavior or opinion regarding any problem so this is 

why survey research is mostly used in social sciences research.  

Population 

A total arrangement of components that have some normal trademark is characterized by the researcher. 

The population of this study is not very large and consists of a very small sample of k-drama viewers 

will be surveyed for the collection of data regarding the consumption of Korean content in Pakistan 

(during Covid 19 Pandemic).  

Sample size 

The selected elements are chosen for participation in a study called sample. The sample of this research, 

consists of 50 individuals from different background. Purposive sampling technique is used in this 

research and only the individuals (youth) who watch k-dramas participated in the study. 

Research Tool 

A survey questionnaire consists of 22 questions is used as research tool in the present study. A survey 

questionnaire is used as the research tool in the present study. The researcher used a five-point scale 

(where 1 = strongly agree 5 =Disagree) in the present study. The study was conducted using a 

questionnaire on Google Forms which was distributed via social media with the help of different fan 

pages related to Korean content on Facebook.  

Data Analysis and Presentation 
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1.1 Time spent while watching Korean dramas 

 2-3 hours 4-5 hours More than 5 hours 

Male 10% 4% 0 

Female 10% 58% 16% 

Prefer not to say 0  0  2% 

Total 20% 62% 18% 

The above table shows that 62% of the respondents are of the view that they spent 4-5 hours 

while watching k-drama, 20% respondents are of the view that they spent 2-3 hours while watching k-

dramas and the remaining 18% are of the view that they spent more than 5 hours while watching k-

dramas. 

1.2 Spent more time while watching Korean dramas as compared to other Pakistani dramas 

 Strongly disagree Disagree Neutral Agree Strongly 

Agree 

Male 4% 0 4%  2% 4% 

Female 4% 0 12% 40% 28% 

Prefer not to say 0 0 0  2% 0 

Total 8% 0 16% 44% 32% 

The above table shows that 32% respondents are of the view that they strongly agree with the 

above statement that they spent more time while watching k dramas as compared to other Pakistani 

dramas, 44% respondents are of the view that they agree with the above statement that they spent more 

time while watching k dramas as compared to other Pakistani dramas, 16% respondents show neutral 

response in this regard while 8% remaining respondents are of the view that they strongly disagree with 

the above statement that they spent more time while watching k dramas as compared to other Pakistani 

dramas. 

2.1 Type of Korean dramas like to watch: 

 Action Romance Fantasy Social issues others 

Male 4% 2% 2% 6% 0 

Female 0 40% 36% 4% 4% 

Prefer not to say 0 0 0 2% 0 

Total 4% 42% 38% 12% 4% 

The above table shows that 42% respondents are of the view that they like to watch romantic 

k-dramas, 38% respondents are of the view that they like to watch fantasy based k-dramas, 12% 

respondents are of the view that they like to watch k-dramas based on social issues, 4% respondents are 

of the view that like to watch action k-dramas while the remaining 4% respondents are of the view that 

they like to watch other type of k-dramas. 

2.2 Recently watched Korean drama: 

 Action Romance Fantasy Social issues others 

Male 6% 4% 2% 2% 0 

Female 6% 26% 48% 0  4% 

Prefer not to say 0 0 0 2% 0 

Total 12% 30% 50% 4% 4% 

The above table shows that 50% respondents vote for fantasy based k-drama based on their 

recent viewing content, 30% respondents vote for romantic dramas based on their recent viewing 

content, 12% respondents vote for action based k-drama based on their recent viewing content, 4% 

respondents vote for k-drama based on social issues according to their recent viewing while the 

remaining vote for other kind of k-dramas. 

3.1 Watching Korean dramas because of good story telling 

 Strongly disagree Disagree Neutral Agree Strongly Agree 

Male 6% 2% 2% 2% 2% 

Female 2% 2% 4% 54% 22% 

Prefer not to say 0 0 2% 0 0 

Total 8% 4% 8% 56% 24% 
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The above table shows that 24% respondents are of the view that they strongly agree with the 

statement that they like to watch k-dramas because of good storytelling, 56% respondents are of the 

view that they agree with the statement that they like to watch k-dramas because of good storytelling, 

8% respondents show neutral response in this regard, 4% respondents are of the view that they disagree 

with the statement that they like to watch k-dramas because of good storytelling, while the remaining 

8% strongly disagree with the above statement. 

3.2 Watching Korean dramas because of good looking Actors 

 Strongly disagree Disagree Neutral Agree Strongly Agree 

Male 2% 0 2% 4% 6% 

Female 0 0 16% 42% 26% 

Prefer not to say 0 0 0 0 2% 

Total 2% 0 18% 46% 34% 

The above table shows that 34% respondents are of the view that they strongly agree with the 

statement that they like k-dramas because of good looking actors, 46% respondents are of the view that 

they agree with the statement that they like k-dramas because of good looking actors, 18% respondents 

show neutral response in this regard while the remaining 2% disagree with the above statement. 

3.3 Watching Korean dramas because of the unique storyline 

 Strongly disagree Disagree Neutral Agree Strongly Agree 

Male 2% 0 2% 4% 6% 

Female 2% 0 6% 50% 26% 

Prefer not to say 0 0 0 0 2% 

Total 4% 0 8% 54% 34% 

The above table shows that 34% respondents are of the view that they strongly agree with the 

statement that they like to watch k-dramas because of their unique storyline, 54% respondents are of 

the view that they agree with the statement that they like to watch k-dramas because of their unique 

storyline, 8% respondents show neutral response in this regard while the remaining 4% respondents are 

of the view that they disagree with the above statement. 

3.4 Watching Korean dramas because of good shooting locations 

 Strongly disagree Disagree Neutral Agree Strongly Agree 

Male 2% 2% 6% 0 4% 

Female 0 0 6% 44% 34% 

Prefer not to say 0 0 0 0 2% 

Total 2% 2% 12% 44% 40% 

The above table  shows that 40% respondents are of the view that they strongly agree with the 

statement that they like to watch k-dramas because of their good shooting location, 44% respondents 

are of the view that they agree with the statement that they like to watch k-dramas because of their good 

shooting location, 12% shows neutral response in this regard, 2% strongly disagree with the above 

statement while the remaining 2% disagree with the statement that they like to watch k-dramas because 

of their good shooting location. 

4.1 Korean dramas often highlight adult issues 

 Strongly disagree Disagree Neutral Agree Strongly Agree 

Male 2% 2% 4% 2% 4% 

Female 4% 2% 8% 48% 22% 

Prefer not to say 0 0 0 0 2% 

Total 6% 4% 12% 50% 28% 

The above table shows that 28% respondents are of the view that they strongly agree with the 

statement that Korean dramas often highlight adult issues, 50% respondents are of the view that they 

agree with the statement that Korean dramas often highlight adult issues, 12% respondents show neutral 

response in this regard, 6% respondents strongly disagree with the statement and 4% disagree with the 

above statement. 
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4.2 Feeling connected to Korean dramas because they often talk about teen struggles 

 Strongly disagree Disagree Neutral Agree Strongly Agree 

Male 4% 0 4% 2% 4% 

Female 0 0 10% 40% 34% 

Prefer not to say 0 0 0 0 2% 

Total 4% 0 14% 42% 40% 

The above table shows that 40% respondents are of the view that they strongly agree with the 

statement that they feel more connected to k-dramas because they talk about teen struggles, 42% 

respondents are of the view that they agree with the statement that they feel more connected to k-dramas 

because they talk about teen struggles, 14% respondents show neutral response while the remaining 4% 

disagree with the above statement. 

5.1 Korean dramas help in relieving stress during Covid-19 pandemic 

 Strongly disagree Disagree Neutral Agree Strongly Agree 

Male 2% 2% 2% 4% 4% 

Female 0 0 6% 38% 40% 

Prefer not to say 0 0 0 0 2% 

Total 2% 2% 8% 42% 46% 

The above table  shows that 46% respondents are of the view that they strongly agree with the 

statement that k-dramas help them to relieve stress during Covid-19, 42% respondents  are of the view 

that they agree with the statement that k-dramas help them to relieve stress during Covid-19,  8% 

respondents show neutral response in this regard, 2% respondents strongly disagree with the above 

statement and the remaining 2% disagree with the above statement. 

5.2 Korean dramas are a good source of entertainment during Covid-19 pandemic 

 Strongly disagree Disagree Neutral Agree Strongly Agree 

Male 4% 0 2% 4% 4% 

Female 0 0 10% 34% 40% 

Prefer not to say 0 0 0 0 2% 

Total 4% 0 12% 38% 46% 

The above table shows that 46% respondents are of the view that they strongly agree with the 

statement that k-dramas are a good source of entertainment during Covid-19, 38% respondents are of 

the view that they agree with the statement that k-dramas are a good source of entertainment during 

Covid-19, 12% respondents show neutral response in this regard while the remaining 4% disagree with 

the above statement. 

 

FINDINGS AND DISCUSSION 

The consumption of Korean content in Pakistan by Youth, i.e, people between the ages of 13-30, is 

increasing with every passing day especially, in metro cities which have good access to the internet. 

What are the reasons behind this shift, what attracts the youth toward this content, what type of content 

is liked by the consumers. This shift changes the viewing habits of the viewers that they tend to spend 

more time while watching k dramas as compared to other Pakistani dramas. H1 examines the amount 

of time respondents spent on watching Korean dramas. Survey was conducted to determine this, Results 

from the survey revealed that respondents spend more time while watching Korean dramas as compared 

to other Pakistani dramas. According to the table  1.1 the result of the survey revealed that 62% 

respondents spend four to five hours while watching Korean dramas, 20% respondents spend two to 

three hours while watching Korean drama, the remaining 18% spend more than five hours while 

watching Korean dramas And according to table  1.2 the result of the survey revealed that 76% 

respondents agree with the statement that they spent more time while watching K dramas as compared 

to other Pakistani dramas, 16% respondent show neutral response in this regard while the remaining 

8% disagree with the above statement. Result revealed that Respondents spend more time while 

watching K drama as compared to other Pakistani dramas. The respondents show that they spend more 

time on watching Korean dramas as compared to the time they spend on other Pakistani dramas.  Today, 

there is a vast amount of foreign content available on Internet and on different websites or applications 
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i.e., Netflix, YouTube and various other online websites.  Pakistani dramas present viewers a repetitive 

diet so for some change and in the search of something new they move to other content that might 

satisfy their needs and at the same time entertain them.  Korean dramas because of their popularity 

among the Asians, the respondents are more inclined towards the K drama world. The results revealed 

that the viewers spent more time while watching Korean dramas. 

H2 examines the type of dramas more frequently watched by the respondents. Survey was 

conducted to determine this, Results from the survey revealed that romantic and fantasy-based dramas 

are more frequently watched by the respondents as compared to other Pakistani dramas. According to 

the table  2.1 the result of the survey revealed that 42% respondents like to watch romance based Korean 

dramas,  38% respondents like to watch fantasy based Korean dramas, 12% respondents like to watch 

Korean dramas based on social issues,  4% respondents like to watch Korean action dramas, 4% 

respondents vote for other kind of dramas and according to table  2.2 the result of the survey revealed 

that 50% respondents recently watched fantasy based Korean dramas,  30% respondents vote for 

romantic dramas,  12% vote for action dramas,  4% vote for  dramas based on social issues while the 

remaining  4%  vote for other dramas  based on their recent viewing.  Results from the survey revealed 

that romance and fantasy-based dramas are more frequently watch by the respondents as compared to 

other type of Korean dramas. The results conclude that the respondents are more inclined towards the 

fantasy and romance based Korean dramas.  The respondents like to remain in the fantasize world they 

created for themselves because they cannot live that fantasy in real life so they entertain themselves 

from such content that would take them into that fantasy world.  This study also revealed that 

respondents like to watch Korean dramas based on romance because as the local dramas doesn’t gratify 

the respondents with such content, so they are more interested in watching Korean dramas based on 

fantasy and romance as compared to other dramas. The results revealed that viewers mostly like to 

watch fantasy and romance based Korean dramas more as compared to others. 

H3 examines that why youth interest is shifting from traditional Pakistani media to Korean 

Media.   Survey was conducted to determine this, Results from the survey revealed that youth interest 

is shifting from Pakistani dramas to Korean dramas because of their unique storyline and beautiful 

locations. According to table  3.1 the results revealed that 24% respondents strongly agree while 56% 

respondents agreed with the statement that they like to watch Korean dramas because of good 

storytelling,  8% shows neutral response in this regard while 8% respondents strongly disagree while 

4% respondents disagree with the statement in according to table  3.2 the result revealed that 34% 

respondents strongly agree while 46% respondents agreed with the statement that they like to watch 

Korean dramas because of good looking actors,  18% shows neutral response While 2% strongly 

disagree with the statement and  according to the table  3.3  result revealed that 34% respondents 

strongly agree while 54% respondents agreed with the statement that they like to watch Korean dramas 

because of their unique storyline,  8% respondents show neutral response while the remaining 4% 

strongly disagree with the statement and according to table  3.4 the result revealed that 40% respondents 

strongly agree while 44% respondents agreed with the statement that they like to watch Korean dramas 

because of the good scenery and shooting locations,  12% respondents show neutral response while 2% 

respondents strongly disagree while 2% respondents disagree with the statement. Results revealed that 

respondent’s interest is shifting from Pakistani dramas to Korean dramas because of their unique 

storyline, storytelling, beautiful actors and beautiful locations or scenery. Pakistani dramas produce 

content that provides the viewers with repetitive diet, and they get bored from this repetitive content 

and in order to have some change they move towards the new content or media in order to fulfill their 

entertainment needs and also to gratify themselves. Being Asians, they feel more connected to Korean 

dramas and there's also another reason for their shift from Pakistani media to Korean media is that 

nowadays one can easily access the foreign content and it doesn’t matter if it's not dubbed because the 

English subtitles are available, language is no more a barrier, so they move towards this media in order 

to gratify their needs.  The findings of the study approved the hypothesis that youth interest is shifting 

from traditional Pakistani media to Korean media because of their unique storyline, storytelling, 

beautiful locations and scenery, good production and camera work and also because of the good-looking 

actors and their good acting skills (as stated in The Times article).  

H4 examines that why youth feel connected to Korean dramas.  Korean dramas stories mainly 

revolve around the adult issues and struggles that make the viewers feel connected to the story.  Survey 

was conducted to   determine this, Results from the survey revealed that youth feel connected to Korean 
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dramas because Korean dramas often highlight Adult struggles and stories related to adult issues. 

According to the table  4.1 the results revealed that 28% respondents strongly agree while 50% 

respondents agree with the statement that Korean dramas often highlight adult issues,  12% respondents 

sure neutral response in this regard while 6% respondents strongly disagree while the remaining 4% 

respondents disagree with the statement and according to table  4.2 the results revealed that 40% 

respondents strongly agree while 42% respondents agreed with the statement that they feel connected 

to Korean dramas because they talk about teen struggles,  14% respondents show neutral response while 

the 4%  strongly disagree with the statement.  Results revealed that youth feel connected to Korean 

dramas because they often talk about adult issues and struggles. Dramas like true beauty, Itaewon class 

etc. shows the adult struggles and issues.  The respondents feel connected to the story as they choose it 

according to their taste and according to their present situation so they find the stories that may relate 

them and gratify their needs (as stated by Klapper, 1960).  The study revealed that the youth feel 

connected to the Korean dramas because they talk about team struggles and adult issue and also 

Sachdeva, 2014 stated that “Korean dramas demonstrate parts from real life, where friendships and 

relationships are built in a healthy way and which teach morals and lessons.” So, Youth attracts towards 

k-drama content. 

H5 examines that how K dramas help the respondents during COVID-19 pandemic situation 

when the people are isolated to their houses and cannot go outside and have social interactions. Survey 

was conducted to determine this, results from the survey revealed that Korean dramas prove to be a 

great source of entertainment for the respondents during the COVID-19 pandemic. According to the 

table  5.1 The results revealed that 46% respondents strongly agree while 42% respondents agreed with 

the statement dead Korean dramas help them to relieve stress during COVID-19 pandemic situation,  

8% respondents show neutral response and 2% strongly disagree while 2% respondents disagree with 

the statement and according to the table  5.2 the results revealed that 46% respondents strongly agree 

while 38% respondents agreed with the statement that Korean dramas prove to be a good source of 

entertainment during COVID-19 pandemic situation,  12% shows neutral response in this regard while 

4%  strongly disagree with the statement. Results revealed that Korean dramas proved to be a good 

source of entertainment during COVID-19 pandemic and help the respondents to relieve stress during 

this pandemic. H5 examines that how K dramas help the respondents during COVID-19 pandemic 

situation when the people are isolated to their houses and cannot go outside and have social interactions.  

Korean dramas prove to be a great source of entertainment for the respondents as they help them to 

escape from boredom, real life problems and also help them to relieve stress. During the COVID 

situation, people use of social media increases as they were isolated to their homes so in that situation 

Korean dramas prove to be a great source of entertainment for the viewers (respondents).  The results 

of the study revealed that Korean dramas proved to be a great source of entertainment for the 

respondents during COVID-19 pandemic situation. 

 

CONCLUSION 

The availability of variety of Korean content (k-drama or k-web series) become a good opportunity to 

activate a popularity boom. The K-pop boom with its various video contents such as drama, movies, 

TV entertainment, etc. has spread the popularity of the Korean Wave. The k-dramas not only become 

popular overseas but also took Pakistan by storm in the time of pandemic, when the popular k-

drama Crash Landing on You (CLOY), Squid Game took off (The News, 2021).  People came to know 

about the K-dramas or content from their families and friends currently Korean culture can be seen as 

the popular culture among youth especially girls. The popular culture is accepted and liked by the 

current generation and youth seemed to be inclined towards the K-pop and k-content.  

This phenomenon is also known as Hallyu in Korean. In 1999, this term is coined by a Beijing 

journalist's thoughts, and it occurs when the number of Korean products overtaking the markets in China 

and these products prove to be impactful in the form of Korean culture. Suryani (2014) stated, it 

happened because of the impact of increased number of the Korean products in the form of films, music, 

food, fashion, or television media. Like other Asian countries Pakistan also influenced by the Korean 

culture and content. The rise of Hallyu in Pakistan has been credited to the country's inclination to offer 

a way of living that is similar to that of K-culture. The characters and role played by beautiful Korean 

actor or actresses attracts the viewers and these actor or actresses with their flawless beauty and their 

skills i.e., acting and emotions play vital role that adds more value to the drama and enhance the quality 
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so it's normal for the K-drama consumers to get attracted towards these stories or dramas. The viewers 

seemed to be involved so much in these dramas that they start binge watching and in order to fulfill 

their curiosity they will be ready to neglect their health, sleep and other important activities. It’s like an 

addiction for them. 

The Korean dramas gratify the viewers in certain manners that they tend to feel connected to 

the stories as the Korean dramas often talk about the teen struggles and adult issues as the Klapper, 

1960 stated that one tends to move towards the things that support their believes, attitudes and relatable 

to the oneself. Korean dramas are considered as a great source off entertainment because one can find 

variety of content or dramas online and can choose the on with their choice and need as the results from 

the survey revealed that romance and fantasy based Korean dramas are more liked by the viewers and 

also these dramas are frequently watch by the viewers. These dramas help them to get rid of the boredom 

and also help them in relieving stress. 

Because of Korean dramas viewers’ interest is shifting from local media content to the Korean 

media content and they spend more time in watching Korean content. The unique story line, storytelling, 

good production and camera work, good looking actors and their excellent acting skills are all the factors 

that motivates the youth towards this media and also gratify them. The K-drama viewers enjoy watching 

Korean TV dramas because they can someway see themselves through characters with many similar 

interests and values. Korean dramas have been widely consumed by Pakistani youth, especially young 

female viewers (main consumers of Korean dramas). 

The cause for the penetration of Korean culture into Pakistan, came from the advent of 

technology, liberalization and globalization. Internet penetration enabled easier communication and 

enabled the Pakistani youth to have access to international culture and trends. With distribution of 

Indian dramas and films banned in Pakistan, the youth turned towards international entertainment; 

namely, the Korean Wave. Over the years, there has been a significant change in the consumption of 

Korean content in Pakistan, with it having little to no exposure to having TV channels and distributors 

noticing the demand for it and Hallyu thriving on social media. This paper is only a limited attempt at 

exploring this phenomenon in Pakistan and is a partial look into the trends and recent changes in regard 

to it. 

Limitations 

The current study has following limitations. First, the researcher faced difficulty as the responses from 

online survey were slow. Secondly, because of no professional and financial support, the current 

research is based on few respondents who watch k dramas, among the age groups between 15 to 29 and 

the study findings cannot be generalized as the user preference differs from individual to individual. 

The researcher also doesn’t have access to the digital e library for the literature review of the previous 

work done on the said topic and also The study has been conducted in English and thus only English 

language papers have been reviewed. This ignores the studies done in Korean or any other language 

due to the language barrier. The research was limited to the popularity of k-dramas among youth and 

the reasons behind their shift from traditional local dramas to the k-dramas and the other factors or areas 

such as k-pop and fashion were not analyzed in the research paper. Questionnaire method does not 

guarantee reliable answers due to the risk of misunderstanding and impatience and the information was 

collected electronically and thus might be less reliable. 

Future Research Directions 

The present study is on the consumption of Korean content in Pakistan (The rise of Hallyu). The study 

is confined to the small sample of the k-drama viewers and the results cannot be generalized. The future 

researcher should conduct the research at vast level and also examines other factors like imitation 

behavior. There are still many factors that need to get worked on. The researcher can study the 

infrastructure.  Secondly, the future researcher should need to construct the research into a new context. 

The Gap can be found in theory, method and practical gap is also there. The researcher can use the 

qualitative method of study in order to get rich data and better understanding of the topic or subject. 
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